COLD SPRING HARBOR

Filling Up On School Pride

Bottle water profits go towards breast cancer

By Mike Koehler

mbkoehler@longislandernews.com

Thirsty while watching Cold
Spring Harbor athletes soar
above the competition? Try
some Seahawks Spring Water.

Regular plastic bottles of
water with the team’s name and
logo on the label will be on sale
for the entire spring season,
said the Booster Club.

“We thought it would be cool
from a standpoint of school
spirit,” President John May said.
“The kids get to walk around
with a bottle with a cool label of

with his father, a co-owner of
DWS Printing, and Nirvana, a
bottling company in the
Adirondacks.

“Rather than just sell water
to make pizza money, they
wanted to donate it for a good
cause and get more people
interested in the cause,” Staib
said.

During the state tournament
for girls soccer this fall, another
Cold Spring Harbor parent
approached Booster Club
member Susan McManus
about water bottles. McManus

the Seahawks.”

Available at sporting events
for $1, the clear bottle is
adorned with a white and blue
label. ‘Seahawks’ arcs along the
top while the sweater-donned
mascot stands prominently in
the middle.

But what really makes the
water special, May said, is that a percent-
age goes to fight breast cancer.

“Frankly, I don’t think we made any
more money than selling Poland Spring,
but it’s kind of cool that we can sell it with
our name on it. It’s also kind of neat that
we can send a couple of cents towards
breast cancer with every bottle,” he said.

Tom Staib, of Centerport, said his 14-
year-old son started a water distribution
business, Diggle Water Company, after his
wife was diagnosed with breast cancer.
The Chaminade freshman partnered up

Seahawk Spring Wa-
ter is now available
for sale at Cold
Spring Harbor ath-
letic events, with a
portion going to
fight breast cancer.

quickly reached out to Staib
and the Booster Club hashed
out the details in the next few
months.

DWS designed and printed
the label, Nirvana fills bottles
and Diggle distributes the
water. Other schools on Long
Island, including Harborfields
and Copiague, are among Diggles cus-
tomers. Staib said that nearly 17 percent of
every sale goes to fund cancer research.

The Booster Club purchased one pallet,
2,592 bottles, for the winter season, and
has already ordered more for the upcom-
ing months.

“We bought one pallet so far, but we're
looking at spring, and we think were
going to far surpass that,” McManus said.
“My own daughter has gotten several bot-
tles and she keeps filling them. She refus-
es to throw them out; she thinks it’s cool
because it’s Seahawk Water.”





