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At a head count of 8,570 and a $7.7 bil-
lion price tag in a nearly $410 billion fed-
eral spending bill, earmarks – the money
Congressmen and Senators request for
their districts in budget bills – have
become a bit of a dirty word of late. Many
end up in good hands, but some, like for-
mer Senator Ted Stevens’s (R-Alaska)
“bridge to nowhere” become the focus of
public ridicule and scorn.

So far, projects directly affecting the
Town of Huntington are slated to receive
more than $1.3 million if the House of
Representatives gets its way, and a local
Congressman is proposing over
$700,000 more for projects in Suffolk
County.

It’s a funding process that has some
people concerned about waste, especially
in the face of a recession.

“It’s a political muscle system,” Steve
Ellis, the vice president of Taxpayers for
Common Sense, a nonpartisan organiza-
tion that opposes earmarks, said. “We
need to move to merit-based, competi-
tive awards. It’s not that we don’t need to
spend money – we need to spend the
money wisely. Not every project that’s an
earmark is a bad project, but we just
don’t know if it’s the best project.”

Taxpayers for Common Sense identi-
fied five earmarks directed for

Huntington. Four were earmarked by
Congressman Steve Israel (D – Dix
Hills), his office confirmed. According to
Taxpayers for Common Sense, Israel
requested $2.7 million in solo earmarks,
$5.1 million with other members and
$8.063 million in conjunction with other
members and President Obama.

A total of $96,000 would be directed
toward the preconstruction, engineering
and design on a coastal storm damage
reduction project to fight erosion and
flooding that could cut off access to
Eaton’s Neck peninsula.

“That was part of the big breach of the
Long Island Sound during a Dec. 11,
1992 nor’easter,” Asharoken Trustee
Avrum Goleb said. “That led to the clos-
ing of Asharoken Avenue and cut us off
from Eaton’s Neck for four days.” The
money, Goleb said, would be headed to
the Army Corps of Engineers for the
project.

The Town would receive $237,500
toward construction of a Veterans
Community Center for Northport
American Legion’s post 694, and
Huntington Hospital is in line for
$167,000 to buy new equipment. They’re
in the market for a second cardiac
catheterization unit to treat more heart
patients and move them toward offering
elective angioplasty. Another $95,000
would be destined for a study to deter-
mine the feasibility and cost of establish-

ing as many as four quiet zones at Long
Island Rail Road crossings in Cold
Spring Hills.

The largest earmark, $714,000, will go
to Cold Spring Harbor Laboratory for their
Women’s Cancer Genomics Center, in an
earmark designated by Congresswoman
Carolyn McCarthy (D – Mineola). The
Genomics Center performs analyses of
breast and ovarian tumors to provide more
affordable DNA biopsy diagnosis for
breast and ovarian cancer.

Israel proposed a $713,000 earmark
for “smart metering” technology in two
industrial/business areas in Suffolk

County that the proposal said would help
customers manage energy bills.

For all five projects to happen, the
omnibus bill, approved by the House
Feb. 23 to fund federal government oper-
ations through Sept. 30, will have to
make it through the United States
Senate. There, it faces criticism for its
size and may be pared down before the
Senate gives its blessing.

The two drafts will then be fused into
one in the Congressional Conference
Committee, before being sent to the
House for final approval and a signature
from President Obama.
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Will Town Get $1.3M In Earmarks?
Congressmen pitch for American Legion, Asharoken floods, cancer research funding
By Danny Schrafel
dschrafel@longislandernews.com

A hometown product is coming full
circle to work for the Town of
Huntington, in a building that was once
his junior high school.

“As I walked through the building, I
had the déjà vu moments of remember-
ing what was where and realizing where
my office is was my eighth grade math
classroom,” A.J. Carter said.

Former Newsday editor, reporter and
columnist and Huntington High School
grad Arnold Jay Carter – A.J. for short –
is the Town’s new public information
officer, the go-to guy for media queries
related to Huntington.

Brandeis and Columbia University edu-
cated, Carter is a 34-year veteran of
Newsday, where he served as a government
reporter, Suffolk County editor, deputy
sports editor, investigations editor and
associate editor for business and wrote a
business community column for five years.

“We did a 15-part series on daycare in
New York and how the State had failed
in responsibility to oversee daycare,”
Carter recalled. “We also took a look at
what had been a view to carve up the

SUNY Old Westbury…and we wrote it
early enough in the process to stop
what had been going on and preserve
the school.”

That experience came in handy on his
first day – Carter was welcomed to his
new job by a winter nor’easter that
dumped more than a foot of snow. In
Commack, where he lives with his wife,
Eileen and their two college-age sons, he
faced 14 inches of snow.

“On Sunday, I was trying to get a grasp
of what we’d need to do in the snow-
storm,” Carter said. The plans included a
5:30 a.m. briefing to prepare Supervisor
Frank Petrone for a 6 a.m. phone inter-
view with News12.

Following his tenure at Newsday,
Carter served as senior vice president for
communications at the New York State
Empire State Development Corporation
for two years, where he said he worked to
improve media relations.

“Understanding the media and how it
works helps you understand what their
needs and desires are,” he said. “It helps
you focus responses and understanding
how it works helps you get your message
out to the public in the way that is most
effective.”

By Danny Schrafel
dschrafel@longislandernews.com

Amidst a spread of resolutions for the March 10 town board meeting, Commack’s A.J.
Carter is bringing 34 years of news experience to his new role as Huntington’s public infor-
mation officer.
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Press Man’s Local Roots
A.J. Carter joins Town as information officer
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Thirsty while watching Cold
Spring Harbor athletes soar
above the competition? Try
some Seahawks Spring Water.

Regular plastic bottles of
water with the team’s name and
logo on the label will be on sale
for the entire spring season,
said the Booster Club.

“We thought it would be cool
from a standpoint of school
spirit,” President John May said.
“The kids get to walk around
with a bottle with a cool label of
the Seahawks.”

Available at sporting events
for $1, the clear bottle is
adorned with a white and blue
label. ‘Seahawks’ arcs along the
top while the sweater-donned
mascot stands prominently in
the middle.

But what really makes the
water special, May said, is that a percent-
age goes to fight breast cancer.

“Frankly, I don’t think we made any
more money than selling Poland Spring,
but it’s kind of cool that we can sell it with
our name on it. It’s also kind of neat that
we can send a couple of cents towards
breast cancer with every bottle,” he said.

Tom Staib, of Centerport, said his 14-
year-old son started a water distribution
business, Diggle Water Company, after his
wife was diagnosed with breast cancer.
The Chaminade freshman partnered up

with his father, a co-owner of
DWS Printing, and Nirvana, a
bottling company in the
Adirondacks.  

“Rather than just sell water
to make pizza money, they
wanted to donate it for a good
cause and get more people
interested in the cause,” Staib
said.

During the state tournament
for girls soccer this fall, another
Cold Spring Harbor parent
approached Booster Club
member Susan McManus
about water bottles. McManus
quickly reached out to Staib
and the Booster Club hashed
out the details in the next few
months.

DWS designed and printed
the label, Nirvana fills bottles
and Diggle distributes the
water. Other schools on Long
Island, including Harborfields

and Copiague, are among Diggle’s cus-
tomers. Staib said that nearly 17 percent of
every sale goes to fund cancer research.

The Booster Club purchased one pallet,
2,592 bottles, for the winter season, and
has already ordered more for the upcom-
ing months.

“We bought one pallet so far, but we’re
looking at spring, and we think we’re
going to far surpass that,” McManus said.
“My own daughter has gotten several bot-
tles and she keeps filling them. She refus-
es to throw them out; she thinks it’s cool
because it’s Seahawk Water.”
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Filling Up On School Pride
Bottle water profits go towards breast cancer
By Mike Koehler
mkoehler@longislandernews.com

Seahawk Spring Wa-
ter is now available
for sale at Cold
Spring Harbor ath-
letic events, with a
portion going to
fight breast cancer.




